65 Gresham Street $278 - Strategic Benefits Map

Strategic driver : T . o : : .
‘ Strategic Objective ‘ Project Objective ‘ Project Outcome ‘ Project Benefit
4

4 )
Corporate Strategy
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4 )
Transport Strategy

- /

-

Climate Action
Strategy

-

4 )
Accessibility and
Inclusive Design

- /

{

-

Leading Sustainable
Environment — Deliver
climate action, build
climate resilience,

sustainability
-

~

Flourishing Public
Spaces, invest in civic /
public spaces

/
Vibrant Thriving

Destination - Attract
businesses/people via

placemaking
-

~N

J

Reduce motor traffic

Efficient use of kerb
space

Increase greening -
greenery, SuDS

Net Zero by 2040

Promote active travel

Inclusive spaces

[

.

N
N\ N . .
Enn Reduced heat island Increase-_ in total in-ground
nhance ffect planting area (sqm)
greening/biodiversity; ettec ) \ J
introduce SuDS - ~N
/ Permeable surfaces area
Increased (sqm)
= . - \ /
Create sustainable and biodiversity
attractive environment ) A
No. of new species planted
J
Create accessible public Reduction in surfaces water
space, improved Improved run-off (m3)
footways environmental
resilience - ~N
No of climate-resilient
planting zones created
create a new dwelling y
space
4 )
Enhanced public Total area of public realm
N realm ‘ . improved (sqm) )
improved crossings at / )
the junctions around the ' Number of new public
development seating
J \ g
)‘\ New public space ) r a

Support retail frontages,
social seating

/

)

f

\

Design by applying
Healthy Street and
Accessibility tools

Reduce motor traffic

Increase volume and
variety in-ground
planting

Prioritise walking and
wheeling

More accessible
street

Enhanced wellbeing

Net new public space
created (sgm)

Enhanced visitor experience
(survey)

N

J

Improved biodiversity &
resilience to heat/rain

J

~N
Footfall counts

J

)
Footway width
improvement

J
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